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Self-made Man...

 The “heart & soul”
of the activity
(Fragapane) are
also represented by
the beautifully
coloured meridian
& gate.
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Tuttocolori was inaugurated in 
2011 in Grammichele (Catania). 
This 3.650 m² structure was 
devised with expertise: a 
warehouse & store with two 
showrooms (one for wallpaper 
the other for decorative paints) 
which cover 1.300 metres - a 
play area for children - a 350 m² 
area for plasterboard  - a large 
car park and a large square with 
a beautifully coloured meridian. 

Tuttocolori clearly personifies 
Salvatore Fragapane’s  passion 
for this product sector.  Salvatore 
Fragapane’s enormous success 
is most definitely the result of his 
own-work. 

“Loyalty” and “commitment”  are 
the characteristics which make 
Tuttocolori an exceptional 
partner and perfect customer for 
a leading company like Ard.

We discovered some interesting 
details, with the help of Salvato-
re, about Tuttocolori & Ard...

Where does your knowledge & 
passion for colours originate?

I had always worked as an appli-
cator whereas my brother, 
Michele, had always worked in 
agriculture, a difficult and insecu-
re reality. In 1991, I decided to 
take on the business where I was 
employed and together we 
began running the store.  Miche-
le is now a “colour expert” and he 
handles the technical side of the 
business.

Being an applicator it was extre-
mely easy for me to understand 
exactly what customers were 
after so while Michele was busy 
with “colours” I was completing 
our product range with all the 
“bits & pieces”.  The business 
developed and after having 
expanded our product range, in 
2001 we decided to move into 
larger premises.

Tuttocolori 
(Grammichele) is an 
excellent example of 

entrepreneurial skills and one 
of the key features are Ard’s 

quality products.
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Below: the “play area” and a wonderful decoration
which represents a map Grammichele.

 

The avant-garde reality, as it was 
considered at that time, was 
mainly for professionals and 
door/window fitters, blacksmiths, 
joiners  & applicators were also 
on hand to offer their assistance. 
In a small village like ours “DIY” 
does not exist therefore custo-
mers rely on artisans for restora-
tions, renovations etc.

What’s the logic behind this 
remarkable structure?
The present store was devised 
for private customers even if 
supported by professionals.  
Grammichele (12.000 habitants) 
represents only 40% of our reve-
nue. A lot of our customers come 
from Caltagirone and the towns 
nearby. We are also a “warehou-
se” for a number of small realities 
and we deliver products on a 
daily basis.In 2008, the crisis hit 
this sector and we, like many 
others, had to decide how to 
proceed. We could have reorga-
nized the structure and reduce 
the number of collaborators or  

risk reinvesting and maintain the 
same collaborators who had 
become part of the “family”. We 
chose the second and after a 
major investment and quite a few 
sacrifices we are now a solid and 
innovative business reality. 
Eleven  of us are employed: my 
brother and I (owners), my 
nephew is the IT expert, 2 
warehousemen, a handyman, 
my wife, my sister-in-law, my 
nephew, my daughter and a 

secretary. We also have two 
agents who assist us in 
supplying the shops.
Our “loyal” customers are coded 
and just “pop-in” whereas a  
communication strategy is being 
employed for our new customers 
(open days, emails, special 
promotions etc.)
We have also begun working 
with construction sites where 
there is a demand for plasterbo-
ard & ETIC systems. 
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The state-of-the-art technology 
behind the brands we offer provi-
des the support we need with 
architects & companies in gene-
ral.
The market for exterior products  
is “tricky”.  We need to gain some 
solid experience in this sector 
before engaging a surveyor for 
construction sites.
In short, our customers can rely 
on an exhaustive service. During 
the last ten years our business 
has evolved; we have always 
anticipated & followed the market 
trends.

Which product sectors do you 
deal with and where does Ard 
come in to it?
There are many sectors: colours, 
professional equipment, wood 
considered a “commodity” , 
plumbing considered highly 
important, thermal insulation 
systems and plasterboard. Wall-
paper, curtains and decorative 
products complete the range.

We have been working with Ard 
for many years. Ard recently 
amplified its range of exterior 
products and primers.
I have known Ard since I was an 
applicator and when I decided to 
open my first shop they gave me 
the support I needed. Ard has 
expanded over the last twenty 
years and offers an excellent all 
round service which enhances 
the quality of its products.

What about its tinting systems 
and the products in general?
Ard’s colours offer a remarkable 
colouring/covering power and 
light-fast qualities. The tinting 
systems are the latest in the field 
and even the base-colours 
guarantee an outstanding cove-
rage.
Applicators must be able to 
“touch & test” the pluses to 
appreciate the difference so  the 
open days & technical demon-
strations organized by Ard are 
always a success.

Aedilia, Idropaint (emulsion 
paints) Neoard (enamel) Salva-
ferro, Ard Déeor (for wood), Ard 
Lasur, Ardholz & Ardship 
(transparent finishes) are the 
best sellers. Quarzo Antico & Ard 
Fill for exteriors,  the Intonachino 
coating, the siloxanic & silicate 
products, the Ardelast elastome-
ric line are also very popular. 
Pareti Mobili is specific for 
plasterboard; this product does 
not require a sealer, it offers an 
optimum coverage and is availa-
ble in all the hues of the NCS 
fan-deck.
We have always relied on the 
tinting systems to guarantee a 
rapid & highly efficient service. 
My brother Michele has speciali-
sed in this sector in order to offer 
the best possible knowledge & 
skills.

AN AMBITIOUS REALITY

Salvatore explains how rewarding it is to have 
“achieved success thanks only to one’s own efforts”.
More than a thousand people attended the inaugura-
tion; our customers and partners celebrated a solid 
and long standing collaboration. 

Our next ambitious target is to cover other areas in 
Sicily...we know it will not be easy but setbacks & 
successes are part of the business!




